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3rd

| 2010 | 2010 | 2010

18.7% 17.9%
12.1% 14.4%
11.0% 12.3%
10.7% UBI 11.0%
8.4% 6.0%
8.4% 6.0%
5.1% 5.2%
3.6% , . 4.5%

2.9%
2.9% 1.6% 1.6%
16.2% 21.1%
100.0% 100.0% 100.0%

Source: The NPD Group/ Retail Tracking Service compiled by Chart-Track, copyright ELSPA (UK) Ltd.
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Xbox 360 10/9/28 2.200
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PS3  MARVEL VS. CAPCOM 3 ﬁgﬁ; 000
Xbox 360 ,
0X Fate of Two Worlds L/o/18
10/4/28
PS3
Xbox 360 10/4/27 1,600
10/4/30
10/5/22
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2010/3 2011/3 | 2012/3
43,702 70,269 58,000 -12,269
7,835 12,499 12,500 1
17.9% 17.8% 21.6% -
(2 53 95 2
5,200 9,000 7,000 -2,000
3,600 6,000 6,700 700
3,400 5,000 3,700 -1,300
300 200 600 100
12,500f 20,500{ 18,000 -2,500
1,000 650 550 -100
5,500 4,000 3,000 -1,000
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The Smurf’s Village

© Peyo - 2010 - Licensed through Lafig Belgium - www.smurf.com. All game code ©2010 Capcom Interactive, Inc.
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4
_
2010/3 2011/3 [2012/3
3,954 4,028 4,700 6/2
745 1,366 800 -566
21.0%| 33.9%| 1/7.0% -
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n
2009/3 2010/3 2011/3 | 2012/3
6 0 0 1
8 2 1 0
40 38 37 38
2011 3 SC 30
6
1
n
2010/3 2011/3 | 2012/3
11,985 11,621 11,000 -621
590 1,131 800 -331
4.9% 9.7% 7.3% -
86% 99% 94% -
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New Wii

n P&S

2010/3 2011/3 |2012/3

4,545 7,903 8,800 897

-347 2,638 1,200 -1,438

-1.6%| 33.4%| 13.6% -

2012 3 P&S 7 3
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BASARA 2011 6

BASARA - The Last Party —
CAPCOM/TEAM BASARA

2010/3 2011/3 |2012/3
3,049 3,893 3,500 -393
1,016 1,098 800 -298
33.3%| 28.2%| 22.9% -
29
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3. 2012 3

2011/3 2012 /3
97,716 86,000)] -11,716
14,295 12,100 -2,195
14.6% 14.1% -
12,861 12,000 -861
7,750 7,000 -750
u 118 47
u 15 25 40
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2009/3 2010/3 2011/3 2012/3
91.878 66.837 97,716 146.2% 86.000 88.0%
36,917 24,720 37,304 150.9% 35,100 94.1%
40.2% 37.0% 38.2% - 40.8% -
22,299 19,133 23,009 120.3% 23,000] 100.0%
14618 5,587 14295| 255.9% 12,100 84.6%
15.9% 8.4% 14.6% - 14.1% -
13,808 5,530 12861] 232.6% 12,000 93.3%
15.0% 8.3% 13.2% - 14.0% -
8,063 2,167 7,750 357.6% 7,000 90.3%
8.8% 3.2% 7.9% - 8.1% -
2009/3 2010/3 2011/3 2012/3
43,702 70,269 160.8% 58.000 82.5%
7,835 12,499| 159.5% 12,500] 100.0%
- 17.9% 17.8% - 21.6% -
- 3,554 4028 113.3% 4700] 116.7%
- 745 1366| 183.4% 800 58.6%
- 21.0% 33.9% - 17.0% -
- 11,985 11621 97.0% 11,000 94.7%
- 590 1131] 191.7% 800 70.7%
- 4.9% 9.7% - 7.3% -
- 4,545 7,903 173.9% 8,800[ 111.4%
- -347 2,638 - 1,200 -
- -7.6% 33.4% - 13.6% -
- 3,049 3893 127.7% 3,500 89.9%
- 1,016 1098| 108.1% 800 72.9%
- 33.3% 28.2% - 22.9% -
2011 3
2009/3 2010/3 2011/3 2012/3
54,193 47,269 67,033] 141.8% 55,000 82.0%
21,851 10,825 19,340| 178.7% 20,500 106.0%
14167 7,813 9,966 127.6% 9.000 90.3%
1,665 928 1376] 148.3% 1500/ 109.0%
38
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2009/3 2010/3 2011/3 2012/3
2,926 2,686 3,293 122.6% 3,400 103.2%
6.816 5,299 7,046 133.0% 7,000 99.3%
2009/3 2010/3 2011/3 2012/3
40 38 37 -1 38 1
2009/3 2010/3 2011/3 2012/3
1817 1276 1561 122.3% 2,100 134.5%
2,061 1636 1,725 105.4% 2,700 156.5%
2009/3 2010/3 2011/3 2012/3
3,390 2,876 2,846 99.0% 2,800 98.4%
4,143 3,368 3,315 98.4% 3,400 102.6%
2009/3 2010/3 2011/3 2012/3
1,455 1620 1636 101.0% 1,670 102.1%
1813 1,930 2,089 108.2% 2,228 106.7%
2009/3 2010/3 2011/3 2012/3
19,744 19,126 26,150 136.7% 31,000 118.5%
2,329 2,125 2,924 137.6% 2,600 88.9%
2009/3 2010/3 2011/3 2012/3
/ 98 93 83 89.2% 84 101.2%
/ 129 124 117 94.4% 110 94.0%
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e CS
2009/3 2010/3 2011/3 2012/3 Plan

Playstation 2 10 10 1 -9 - -1

1,550 600 300 50.0% - -
Playstation 3 15 11 11 - 16 5
4,450 2,700 6,200 229.6% 8,000 129.0%

PSP 18 20 11 -9 11 -
3,250 2,400 6,200 258.3% 2,200 35.5%

Game Cube - - - - - -

100 - - - - -
Wii 14 8 5 -3 2 -3
1,700 3,200 1,400 43.8% 200 14.3%
NintendoDS 37 12 11 -1 9 -2
Nintendo 3DS 1,350 1,000 1,700 170.0% 2,400 141.2%
Xbox 360 12 8 11 3 14 3
4,300 1,700 4,200 247.1% 4,700 111.9%
PC 4 3 3 - 3 -
600 900 500 55.6% 500 100.0%
110 72 53 -19 55 2
17,300 12,500 20,500 164.0% 18,000 87.8%

e CS
2009/3 2010/3 2011/3 2012/3 Plan

6,300 5,200 9,000 173.1% 7,000 77.8%
6,000 3,600 6,000 166.7% 6,700 111.7%
4,500 3,400 5,000 147.1% 3,700 74.0%
500 300 500 166.7% 600 120.0%
17,300 12,500 20,500 164.0% 18,000 87.8%
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