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Utilizing iconic content (IP)
to produce countless hit titles N

In the more than 40 years since our founding, | \ | |
our eagerness to take on new endeavors has given birth to countless popular brands. ‘ ‘
These brands have garnered massive followings both domestically and overseas.
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Monster Hunter series

Total number of units sold
(Fiscal year ended March 31, 2024

)
1 0 0 million

Pro Tour 20 _3

Sathe i

= Effectively Leveraging

\\ .

CAPCOM P

il serie

of units s
h 31, 2024)

illion

Monster Hunter 20th Anniversary -
Monster Hunter Grand Exhibition -

(-’ Effectively Leveraging IP, p.1 1)

Leveraged brand in
merchandise, apparel, etc.

(-’ Effectively Leveraging IP, p.11>

CG Movie
Resident Evil: Death Island

©2023 CAPCOM / DEATH ISLAND FILM PARTNERS
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